Why Marriage Matters, Second Edition

Twenty-Six Conclusions from the Social Sciences

Why Marriage Matters is a consensus statement — signed by top
m————— {1 Mily scholars from across the political spectrum — on what the
' ' evidence shows (and does not show) about the importance of marriage.
The first edition, published in 2002, has become one of our most
popular publications: Over 30,000 copies have been disseminated for
use in classrooms and by civic, community, and religious groups
across the country.

This revised, second edition incorporates the new scholarship
published since 2002 and includes an expanded roster of distinguished
contributors chaired by W. Bradford Wilcox of the University of
Virginia, William Doherty of the University of Minnesota; Norval
Glenn of the University of Texas (Austin); and Linda Waite of the
University of Chicago.

The second edition focuses on five new additional findings, some of which are particularly
relevant to low-income and minority communities. For example, an emerging line of research
indicates that marriage benefits poor Americans, and Americans from disadvantaged backgrounds,
even though these Americans are less likely to get and stay married. Why Marriage Matters, Second
Edition also covers new findings on the biological consequences of marriage — beyond its well-
known contributions to adult health — marriage influences the biological functioning of adults and
children in ways that can have important social consequences.

To order Why Marriage Matters, Second Edition, please return the form below, along with your payment, to:
Institute for American Values, 1841 Broadway, Suite 211, NY, New York 10023; T. (212) 246-3942; F. (212)
541-6665; email: charity@americanvalues.org. All orders must be prepaid by credit card or check/money
order. Libraries and institutions may use purchase orders.
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